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SUMMARY

With 12+ years of experience leading
large-scale events, | bring together
strategy, storytelling, and production
to create high-impact programs that
connect audiences to brand vision. My
expertise spans global event
management, executive
communications, multimedia
production, and data-driven content
strategy.

EDUCATION

Media Arts B.A.

Emerson College

British History &

Art History
Pembroke College, Oxford
University

SKILLS

Global Event Strategy
Executive Communications
Multimedia Production

Vendor Management &
Budget Oversight

Data-Driven Event Analysis
Cross-Functional Leadership
Copywriting & Copyediting

Training & Development

@ charles.r.mcgarvey@gmail.com CharlesMcGarvey.com Linkedin.com/in/charlesmcgarvey

CHARLES
REINHARDT
MCGARVEY

Global Events Manager & Content Strategist

Event Manager & Content Strategist, Global Events
. 2022 - 2025
Equinix | Remote

» Owned a large global portfolio of high-impact corporate events, including multi-day
programs spanning 50-2,000+ attendees, aligning with strategic business priorities and
executive vision.

« Partnered with C-suite leaders, marketing, sales, and product teams to define objectives,
messaging pillars, and success metrics for high-visibility programs across regions and
business units.

+ Produced Equinix’s flagship global sales kickoff (Connect), delivering some of the
highest-rated in the event’s 15+ year history, featuring celebrity speakers, innovative
formats, and 5 days of programming for 2,000+ participants.

» Led end-to-end content strategy, including agenda design, keynote scripting, executive
communications, registration platforms, app copy, and Know Before You Go materials.

» Managed entire event planning process, including overall timeline, leading regular
stakeholder meetings, creating run-of-show, vendor and speaker contracts, while
overseeing logistics and attendee management.

» Implemented data-driven post-event analysis, leveraging surveys and engagement

metrics to measure ROI, present findings to leadership, and drive continuous improvement.

» Developed an internal event planning resource library to enable global teams to produce
brand-consistent, smaller-scale events independently.

» Wrote and submitted award applications recognizing team and event excellence;
supported DEI and sustainability alignment in event design.

» Supported teammates’ events across the annual global calendar, ensuring consistency and
tight team cohesion.

+ Consistently exceeded attendee satisfaction goals with average scores of 9.6/10 (team
goal: 8.5) across 2023-2024.

Marketing & Communications Manager

Colorado & Denver Bar Associations | Denver, CO 2019 - 2021

» Directed marketing and communications strategy for the Association’s events, programs,
and initiatives, with a focus on member engagement and public outreach.

» Produced and promoted live events, panel discussions, and public service campaigns,
creating all supporting multimedia content.

« Wrote press releases, executive messages, and attendee communications to support

major initiatives and programming.

Videography — 2021 Luminary Award for Best Video for “A Fistful of Gavels”
o Produced, filmed, and edited promotional videos for key events, public campaigns,

and legislative initiatives.


http://charlesmcgarvey.com/
http://charlesmcgarvey.com/
mailto:charles.r.mcgarvey@gmail.com
http://linkedin.com/in/charlesmcgarvey

Podcasts — 2021 Luminary Award for Best Special Project for “Our Voices”
o Directed the CBA Podcasts Channel, curating and producing over 100 episodes

across six series.

AWARDS & o Managed branding, marketing, and guest booking—including high-profile

government, academic, and legal figures.
RECOGNITIONS

Managing Editor, The Docket Magazine
+ Planned and aligned publication content with major organizational events and campaigns.
Best Team of the Year 2024, + Partnered with local venues and cultural institutions for cross-promotions tied to

Equinix Global Events Team community events.

AICE Awards

» Authored featured articles, recurring segments, and special messaging. Identified and
worked with contributing writers and photographers,
« Oversaw event promotion across social, digital, and print channels, supporting both large

d nich di .
Best Green Event, Connect and hiche audiences

2025 “Become”
American Business Awards

» Collaborated with internal stakeholders and vendors to support smooth execution of

high-visibility programs.

Sabbatical for Teaching & Travel

. .. 2017 - 2018
siacts bl el (S, Kanarat Bamrung Pathum Thani School | Thailand
Connect 2024 “Dare”
American Business Awards
Assistant Director, Experiential Learning 2013 — 2017

Best Video “A Fistful of Gavels” Berklee College of Music | Boston, MA

Luminary Award 2022

+ Directed marketing, events, and employer relations strategy for a high-volume internship
program, producing engagement events across Boston, NYC, Los Angeles, and Atlanta.

Best Special Project “Our » Oversaw multi-media campaigns, live event production, and student showcases,

Voices Podcast”
Luminary Award 2021 » Co-created Berklee's first LGBT Student Mentoring Program, launching with live events

increasing internship applications by 42% and program enrollment by 32%.

and training modules.
+ Built and managed relationships with employers and partners in the music and
Finalist: Best Theme, Connect entertainment industry; expanded the internship employer network by 300+ through
“Dare” events, career fairs, and direct outreach.
BizBash Experience Awards 2024 + Spearheaded high-impact process improvements, including the launch of an online self-

assessment tool, CRM system, and career services portal.

Event Producer, University Events
Northeastern University | Boston, MA 2011 - 2013

+ Planned and executed a portfolio of high-visibility university events ranging from

Explore my full portfolio at

intimate leadership meetings to multi-day conferences and ceremonies with up to 5,000
attendees and budgets over $1M.

+ Led cross-functional teams of 50+ staff and vendors, ensuring seamless collaboration,
milestone tracking, and flawless delivery for diverse event formats.

+ Partnered with senior leadership, academic stakeholders, and external partners to
develop event objectives, content strategies, and messaging frameworks aligned with
institutional goals.

+ Managed all facets of event production, including venue sourcing, contract negotiation,
production design, guest communications, branding, run-of-show, logistics, and day-of
execution.

+ Developed marketing campaigns and promotional materials to increase event visibility
and drive attendance, strengthening alumni and student engagement.

+ Recognized for outstanding teamwork and operational efficiency, implementing

processes that improved planning and execution for future large-scale events.
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